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“What everyone has to know!
Essential Sales Pitch”




We do global business locally.
(HQ in ASIA, EU, USA)

s _ Chicago Prague | e
il USA HQ Europe HQ .0 i

. Singapore
Asia HQ




1. Click to connect +100 2. Analyse your

data sources
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Real-time data insights analytics for business user. Create any report. Faster.

For data analyst For developer

Embedded in 3rd

party apps



Agile analytics. Fast POC. Fast deployment.
Results for husiness user in week.

ﬁBellaDati Dashboards Reports Datasets Users Q’ Ga] « @ A
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BellaDati is purely web based agile data analytics
platform. Key differentiation factors are
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Agile Bl. Pure web-tech. 5 Unstructured and
Complete Bl. structured data analysis
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Cloud & On-premise 6 Industry Analvtic Apps
Version & 100+ data connectors

@ &= W (] &
Social network 7 Native Mobile Bl app
for business data discovery for I0S & Android

2 Ol el o
Reports are created 8 Data analytics
realtime not developeo platform SDK & APls

]
2
3
4




Complete Agile Bl solution. Single

Application to deploy

WAREHOUSE REPORTS DASHBOARDS

SoBESAPA salesforce facebook




BellaDati deliver across industries

Our innovative customers are in USA, Europe, Asia
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Practise your BellaDati Sales pitch

(Using videos)

gIn Create Watch Upload Q
I C h .
. Chicago
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g key product features in detail!
The Thinker creates unique market position




BellaDati Market Positioning

(Bl evolution chart) Cognos,SAP

BO,Microstrategy,
Oracle Bl

1960 1988 Bl

K. ﬂ;s':;é:: hin-ne Ash i | . 1 9 9 7
........... | EM : i COMPLEX
DeCISlOn Multlway QlikView,

Spotfire, Tableau

support system DEIWAREIVATES

Florence
Nightingale

@ Business
‘@ Analytics

Business users want g -

it as simple as in 1885 with -4
power of 2008 and fast

enterprise wide deployment 2 O O 8



High-level comparison chart

W OoES — ¢

Agile Bl. Pure web-tech. 5 Unstructured and
Complete BI. structured data analysis

@ GE R eONSYL
6

Cloud & On-premise
version

INndustry Analytic Apps
& 100+ data connectors

@ &+ W [ &
Social network 7 Native Mobile Bl app
for business data discovery for I0OS & Android

2 ol o)
8

Reports are created
realtime not developed

Data analytics
platform SDK & APIs




Highlevel comparison chart services appendix

(Licensing and product roadmap flexibhility)

9 Special features for customer 2-4 weeks delivery

initial sales boost

1 0 - Flexible licensing. It is build within license key.

initial sales boost controlled up-sell



1. AGILE BI purely weh-based on J2EE

technology. Scalable.

- /-
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Import Nodes ' “—
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Multidimensional
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2% Cloud or On-premise installation

Installation on customer server

BeIIaDatl cloud... our local

server

_ NInp
.:.“a'pazon Partner

# webservices | Network

scale it



3% Social network for business data

(Failure to communicate reports and data is acute!)

/

3% No, my company does not have a big data stmalegy.

ZI% Yes, my company has a bg data strategy; it has been well communicated 1o me.

20°% Yes, my company has a big data strategy but it has been poorly communicated to me.
18% Yes, | think my company has a big data strategy, but it has not been communicated to me.

Over
of respondents were either
not sus whether thelr company

had a big data strategy or it had
D-eenpo-oﬁycamnm\eo.

3% | don't know whether or not my comparny has a big data strategy.

Information silos
are stopping

0
807 @ many firms from
Ni— innovating

1o data s onitcal,

Front-line
managers

Only 18% can always access
the data they need.

' 1
|I|

but only
0 / Collaboration is essential to
0 9 innovation. Information silos
are the biggest hindrance to
innovation in the ideas

economy.

can abways access the
data hey need.

597

s 3 N geo% The silo problem is
i’l 0 acute in Malaysia,




2 Social network for business data discovery
explained - right side of your brain

Data analysis

Reports
Comments

1]
' Combine KPlIs

QSearch

Status updates
Share

Math
formulas

Industry Apps %E??

Transformation scripts




% Social network for business data discovery
focused on true business user

, Attachments

13.43

) Uptime %  Avg. withdrawal per ATM (mil. $)

James Brown
This s ais0 caused by the specil free
whdrawal offer for our top clents, 0

- i we can expect increased volumes in
o) t : e
perations _ w o
W | 1 have attached new ATMs instaliation
plan for the north and west parts of the
cry

Jil Eaton

We have experienced strong period In
Quiciy developing south area of the
Cly. Fast expansion 10 the west needs 10
be our target for the upcoming
months.

’ g . B -2
. o Ry o o .
= b Now we soe Clearly I we have some 2 "
= X £ prodlems with cur ATM network
p Please provide me updated data also 200 00K
g for the end of the previous your and 0,00
‘ ; 21
Marketing 5 -




4 Reports are created and changed
in realtime. Not coded.

- Report Creation in real-time

>~ Combine KPIs without coding

- Build your own data drill-down
» Pivot,Forecast, math formulas
- Easy filters for business user

> Analyze un-structured data

- Predictive analytics features




5. an 6. BIG DATA and over 100 data
connectors

\?j BellaDati

Action

o Create data set

% Upload data

E Upload from data source
o Map charts geodata

(:) Data changes monitoring
{} Transformation scripts

§ Database connections library

Backup

B Load XML backup

n Save XML backup

Dashboards

Reports

Datasets Users Q ‘

Select data source type you want the data set to connect to, or use existing £ data source:

=
—

SQL Database

Create business reports and
dashboards directly from the
warehouse data in a minute thanks to

import wizard with column type recognition.

2

an
=7

¢
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Hadoop Hive
Leverage advantages of BigData

warehouse and extract the data into
BellaDati.

Google Analytics
Monitor real ROl and marketing

influence of your sales within a unified
business intelligence environment.

Connect via FTP

Download CSV, XLS/XLSX or XML
documents stored on the FTP.

Twitter

Access statistic of your tweets, timeline
and all retweets.

Existing data set

Connect to existing data set and route
existing data through transformation.

P

OLAP Server (XML/A)

Connect to your OLAP Analytical

Server using the XML/A connector and

analyze data from SAP BW, Microsoft

SQL Server, Palo or Mondrian.

)

&

MongoDB

Extract data from document oriented
NOSQL database.

Connect over HTTP
Connect to CSV, XLS/XLSX or XML

resources, web services or REST
endpoints on your network.

SalesForce CRM

SalesForce data source provides an
insight intfo performance and status of
your sales pipeline.

Intuit

Get reports from your finance and tax
preparation data.

Zendesk

Analyze Zendesk tickets, issues and
customer service support.

SAbd

HANA

SAP Hana

Connect to SAP Hana and aggregate
huge volumes of valuable data and
produce relevant results for your

business at lightning speed.

-

Google Drive

Provide users with an agile spreadsheet
editing environment while enabling
management to see professional and

aggregated values.

f

O

)

Facebook

Monitor visitor's behavior of your social
site pages.

Linkedin

Analyze your professional network and
company pages performance on
LinkedIn

Amiando Insights

Take control over the budget and
revenue of your online events.

ChangeGear

Analyze data from ChangeGear.



7. Pull reports out of your pocket
on-off line create new data
@& [ o

- Mobile Bl app for iOS & Android

eeeee \[FCZ 7 17:05 nd 73% ) 4

& Marketing - Activity rep...

- Filter KPIs, change time-series,
drill-downs

- Share comments with colleagues




8.Data Analytics Platform SDK/API

(Customize BellaDati. Create new analytics apps for customer)

e \Web, iIPhone or Android
based analytics apps

e Embedable analytics SDK
& API - ready

components

e Agile Bl engine in the
backend




gata Analytics Platform SDK/API

(New analytics app versus customised BellaDati. Professional services)

{API +SDK}
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BellaDati 2 extension modules

(Extra features. Can increase deal success for some cases)

TOYOTA

Home  Settings Training
TOYOTA MATERIAL HANDLING CZ

G T Vyberte organizaci: | Toyota Materials Handing v
rga jonal diagram

Employee search

Toyota Materials
Handling

(3 patad

Units search

Display details

Zobrazit detaily kontaktd

General administration
Zobrazit historii - Other Human resources Accounting/Controlling | | After Sales

Language Czech v L Doi 9 oot Toyota Material YOu are mgd'in a5 m" Banklm Mmll‘l (mout)

Vedoud Handling Europe

m2 Marek VESELY, Ing. a Ing. [ petal

o) [N

Sales support Tomas JERIE, Mgr. Switch to multi form
- Other 426

[ Zobrazit detai : ‘ 8| Zobrast kar Date 3

Export
Exportovat vybrané ¥ s
Exportovat vie Iva ONDRASKOVA )

Sales support
~New Trucks 7 Subject of visit

¥ Zobrastdetsi

branch_id

Sales - Ken Lubo$ PROCHAZKA, Ing.
accounts 51

() zobraoit detad .

Zebrast karty mistnance customer d

Marketing Jana BOBYSUDOVA, Ing. u
283

[ Zobrazit detai
2] Zobrazt barty zamistnance

Driver trainers
“0S/Vanable

[ Zobrasit detad

Sales - Field Radek GREE, Ing.
accounts 23

() zZobraoit detad 8] Zcbrast karty zaméstnance

Dati HR 1.8.8.3-2 2015 BellaDati HR Support




“Sales process scrutinised:!
Resources.Pricing”




OPTIONAL MARKET OVERVIEW SLIDE



How to sell BellaDati

(Profit from licenses and professional services

in detail)

AGILE Bl + Maintenance +
SLA + Data analytics services +
Installation + Integration

AGILE Bl +
+ Maintenance
+ SLA + Data analytics +
Installation + Integration

= :
\V‘BeIIaDatl Dashboards Reports  Data sets

B save as document

Impressions trend: * Story types

overview 22 Add to dashboard
ch by Weeks From 1/2

#) Impressions overvie
i - - _ #® Comment predefined drilldown

sh by Weeks and § A
/2012

Q| seer

other
17 /2012
5280/14,172
37%

Story type
Custom drilldown

ge

= i 2
Page impressions orga e e al Page impressi Set drilidown

m Page impressions organic

80,000
70,000
60,000
50,000

-
40,000
30,000
10,000

© |LLLLLLEURBGGRBUREA,

N

Page impressions by story type

Bella ¥ Bake
Current Stock

Flour: 83 sacks
Milk: 74 hL
Eggs: 54 crates

Quantity: 120 sacks

Supplier: Magic Mills

Total price: $ 3,420

Place Order

mcheckin | |

Lady Gaga

/424§ Thanks PSY. Could you share
_Aadmmmt drill-down according FB,G+,Kak
Talk?

you share drill-down acco
F8,G+Kakao Talk? PSY Gangnam

These are final results for your
blogposts

8 O ( _____________ BellaBake Supply

Daily Use

-flour -milk -eggs
60

[ ] o—
v —0—0—0— 20— ._.\._

Mo13 Tutd Weit5 Th16 Fri7 Sa18 Su19 Mo20 Tu2t

Best Offer: Magic Mills $ 28.50

Supplier Prices:
- Magic Mills -




Typical sales process

(1Be industry focused! Consultation and marketing approach )

v

Analyst

3%

Tech suppor

Pre(sales s :
( ) Initial stage Live demo
process
BellaApp
Prerequisites (Industry use case)
resources Slide deck -
Industry focus
Flyer Success story
IS [pRe 8 ey (or industry use case)
advantages)
Blogpost Blogpost
FO"OWUp (Industry focused) (Industry focused)
resources

Video tutorials

Product video

Demo video

(26 min live demo rec.)

Partner’s team

POC & Pricing

Proposal
(Template)

Pricing schema
Documentation

Video tutorials

Trial

(Cloud/Partner server)

\/partners.belladati.com

f S k& in T y



http://youtube.com/user/trgiman
http://belladati.com/blog
http://support.belladati.com

Partner portal - partners.bhelladati.com

(Do You Have your personal password already?)

N/ BellaDati | Support

Documentation Developers Helpdesk Partners

Search
News
- Homepage
- Essentials > AGFoods opts for BellaDati cloud over Tableau
- Product Information . .
> Innovation for in-store product placement

* Competititon

« Leaflets and fiyers > National University Library Singapore chooses BellaDati against Tableau and Qlik

* Pricing > BellaDati is helping Choose energy to attract new customers in the US

* Tutorial Videos > You can now enjoy BellaDati also in Chinese - BellaDati 2.7.9.5 released

Partner Training ) )
> Message from our CEO: Why to partner with BellaDati
Pre-Installation questionnaire

Professional services

* Embedded Analytics Apps

- Pre-sales videos

Essentials

- Industry Slidedecks

- Use Cases

> Basic Video Tutorial

Automotive > Product Presentation
Banking > Leaflet
Digital Agencies & Market

Research > Pricelist

Education
Energy Market
Fire Rescue
e W/ BellaDati Agile data analytics. Complete Bl. Purely web-based.
Heavy Industry www.belladati.com

Hospitality
HR

Insurance ‘ ‘3 @ ol ‘ "" L’A Q (!)

6 Cloud & On-premise
\ on

Agile Bl. Pure web-tech. f created
Complete Bl. realtime nc eloped for busi

Retail
Production & Services
Service Desk For all business users who need M

Telecommunication BIG[pELE) turn business data into profits. FASTER Data analytics
Wholesale Production BIG Data, Unstructured anc | | platform SDK & APls

striicturad data an:

(@) BellaDati £ §1& R .ppt
Dec 30, 2014 - attached by #
Chen

BellaDati &E{TAL #/
K FB.pdf
Dec 30, 2014 - attached by #

BellaDati HRATIEFE
Dec 28, 2014 - attached by #

Show More

Pre-sales video:

141902 15254

it

See more pre-sales video:

f 8t €& in Y

USA: +1(415) 729 3372

One Magnificent Mile



Blog - www.helladati.com/blog

(Use it to engage with customer in e-mails. Replicate on your own blog)

Bel Ia Datl Product Solutions Customers Partners Resources Company Try BellaDati

Search for:

Recent Posts

Consumer goods data analytics illuminated at AGFoods

Coffee, tea, frappe and you name it. Consumer packaged goods producer AGFoods.eu keeps it's

customers rocking since 1990 in Slovakia, Poland, Hungary, Czech and all over the Europe including Great On-line travel agency’s hammer against
razor thin margins are data analytics
apps

Singapore smart nation grows with

Britain and Russia. In this Innovative Customer Highlights edition we are having AGFoods senior
controlling analyst, Michal Popelka. He shared with us, how his team gets better insights from consumer

packaged goods data with cloud based BI. .
cloud data analytics

6 virtues of kick-ass market research
INNOVATIVE CUSTOMER HIGHLIGHTS agency data project
Ty Data analytics whitelabeling tutorial for
Digital Agencies
Consumer goods data analytics
illuminated at AGFoods

Tags

agile Jf API | belladati [ 81

18

:
:

Digital Agency J§ e-commerce
Education § Embedded Analytics

Internet of Things

Market Research Agency i MongoDB

operations m

We are using BellaDati cloud since September 2014. With BellaDati we are now connecting directly to our

e T City i Smart Nation

g BellaDati

Ing. Michal Popelka

Can you tell us how long have you been using BellaDati? i

N By
@
10E


http://www.belladati.com

Pricing schema and how to bhuild the

price fﬂr controlled up-sell

- Perpetual license fee - Monthly fee

- Yearly maintenance fee - Updates included

H#Power users + Viewers + H#Power users + Viewers +
num.of connectors + DWV size + nhum.of connectors +

professional services professional services
needed! needed!




Pricing schema On-premise

(Flexible. Not public. Individually solved with regional partner*)

BellaDati BellaDati On-Premise

I O N O T

Power Users (report creation) 10 unlimited

Report Viewers

20 50
PR —— et e
15 20

unlimited unlimited

unlimited unlimited

Max number of reports per power user
Max number of dashboards per power user 8 10 unlimited unlimited
SDK and API ( platform to code custom apps) on request on request included included

Mobile app for Android and 10S - included included included

Annual maintenance (25% of total license)

Clustering (HA) not available on request on request on request on request
Training Videotutorials included included included included included




Pricing schema Cloud

(Flexible. Not public. Individually solved with regional partner*)

BellaDati BellaDati Cloud*

Enterprise |

Power Users (report creation) 3

Report Viewers 20

E-mall Server (distribute reports via Email) Your Region Price

Max number of reports per power user 15
Max number of dashboards per power user 8

Size od Data Warehouse

SDK and AP1 platform (to code custom apps)

Mobile app for Android and I0S
Maintenance

SLA

service ports 8MH and . a
mﬁbn) o e - i i Your Region Price Your Region Price Your Region Price
Live Training Webinar (2 x 6 h) [ i Your Region Price Your Region Price Your Region Price s

il
Training Videotutorials i i i i wiramazon

¥ webservices
Payment conditions

TECHNOLOGY PARTNER




Trials and demos

» Cloud BellaDati available via cloud service.belladati.com

- Upload BellaApps (Industry Demos into your demo domain)


http://service.belladati.com

BellaApps (industry ready demos)

- Upload industry demo app into your BellaDati installation
- Or create your own industry demos and save as template

Sales should use it regularly for demos on iPhone, notebook

N/ BellaDati | Support E

Documentation Developers Helpdesk Partners Languagt

Partners Portal / Home / BellaApps # Edit © Watch [2 Share < Ad

Restaurants
* Homepage

* Essentials
Product Information

Industry: Hospitality

Restaurants owners need actual informations
about their business to make decisions that
will improve their revenue in the future. Use
this app to compare revenue, sales and check
count by selected time interval, food category,
employee or any other available attribute.

Automotive Ma Monitored KPIs:

* Pre-sales videos
* Industry Slidedecks
Use Cases

BellaApps

Beverages * Sales
* Revenue

Car Dealership ¢ Check count
Average revenue per check
Consumer Risk Analytilyumber of item sales

Digital Agencies

—— | Use Caseor SuccessStory [l i
Electric P p— Use Case or Success Story Slide Deck

[d restaurants BellaApp Hospitality Success Story - Click Rest

Flights Analysis

Hospitality Success Story - Protel
Healthcare Analytics

Production Food - Embedded analytics for small
Hotels food producers - Use Case

Embedded BellaDati QuickRest Data Analytics
Human Resou = Application for Hospitality - Use Case

Insurance Co Embedded analytics for staff deployment

* Printers - Sales and Usage
* Restaurants

@) Like Be the first to like this




«“Success stories. Use cases.
Gladiators! welcome to the arena”




PROTEL £ KURUMSAL URUNLER  HIZMETLER ILETISIM

ClickREST

Karmasik gosterge tablolarina son! ClickREST ile tanisin,

verileri hizla kara donusturdn.
COLD STONE €

CREAMERY

new

+30 more chains

CLICKREST




ClickRest Hospitality Data App

for 10S and Web - hy PROTEL

e For management and owners of hotels,
cruisers, coffee shop chains

¢ Financial and guest behaviour analysis

e Bed Occupancy, Average Visit Duration,
Cancelation Rate

e Datasource - POS Micros, Sybase DB

e Use BellaDati SDK, API platform



Stop Wondering. Start Projecting.

Projector

Home Product Service & Support Learning Center Customers

Professional Services Automation Blog > Professional Services

Performance Dashboards for the Professional Services Organization
Steve Chong | Published January 26, 2015

As an executive of a professional
services firm, what do you care about?
Are we doing better this year than last?
How is revenue tracking this year versus

target? Who's busy and who'’s not? Do NRER ‘3
we need to hire? What clients or -

Oashdomd for Financial Overview a

=

projects are in trouble? Is the pipeline vt - II & B
healthy? Are we overly dependent on e =l_1 _ 1t
one key client? Do we have a healthy CTT T — T —

backlog of committed work? Is that - msiins | Lo @

backlog too big? Is some work more JisSHEci N e -
profitable than other work? Are our

European operations healthier than the

US? Are our estimates getting better over time?

For most executives | talk to, the answer generally is all of the above...and more.

The Great Divide

One of the largest criticisms | hear from users about software designed to help professional
services organizations run their businesses is the gap between the down-and-dirty, detailed
transaction-level data, and the great “so what?" CRM applications keep tabs on what needs to
happen next to win that new opportunity and how much it's potentially worth. Project
management software is great at helping you understand what task Jimmy is supposed to be
working on three weeks from now in order to successfully deliver that project once it's won. Time
tracking systems keep track of how much time he actually spent on that task and what should be
billed to the client. Resource management applications keep an eye on when Jimmy will free up
from his current project so that he can get assigned to his next challenge. Financial accounting
systems provide the bottom line on whether all of this effort resulted in the organization's making
money or losing it.

Partners

AboutUs  Blog

Connect with us

Stay up to date on all the new things
happening at Projector PSA

N £ inR*

RSS Facebook Twitter Linkedin Google+
First Name
Last Name

E-mail Address

SUBSCRIBE ||

Learn More...

» Recent Posts
- Performance Dashboards for the
Professional Services
Organization

- Is a Professional Services
Automation Solution in Your Plans
for the Coming Year?

- Thao Pranicrtar oA Cammimitvy - A



BellaDati Embedded into the
ProjectManagementcloud

Projected Revenue Exposure by Client Y S Revenue by State Y=
eh Primary Client Nome @ h 4
Projectec Revenue Revenue by State

+
- . | o
Winthrop University Hospital lana Care Health System | Danbury Hospital , ! ve -
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Thomas Jefferson University... O @ Q
o 0

Overall Rate Realization Y2 Overall Labor Margins to Target LI G Overall Revenue and Profit DY S
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System Rate @, Rate Loss due to Contract Terms @, Rate Loss due to Write Downs &, Rote Loss Base Margin @, Margin Over Target &, Margin Under Target @, Margin Under Zero @ Loss on Labor @, Profit on Labor &, Labor Cost @
due to Discounting @
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Sofico Orchestra Hospitals an
other industries - Germany

o
..... ORCHESTRA FEATURES REFERENCES CLOUD SOFFICO Sofﬂco °
%: Orchestra | AT | TEENES WD ORSD mSOico
‘. o Maximum benefits  Practice-oriented across industries Orchestra Cloud he compa *00000®

) Y SOTTICO applications oC £)

For easy development,
smooth operation and
reliable monitoring

0 Reliable and efficient: Orchestra

(14
Thanks to Orchestra we have
Orchestra is a future-proof, reliable tool for smooth data transfer in widely distributed systems. With minimal system requirements fully automated our billing process
Orchestra allows your company IT to benefit from maximum performance and flexibility. and saved more than 400 man-days

per year in manual post processing
and error handling

Plus:

+ Orchestra uses open standards and technologies widely available in the market

+ For use across installations: supporting all security-relevant protocolls



Chooseenergy energy prices analytics web
apps

Cents

ELECTRICITY PLAN LENGTH POPULARITY

NY ELECTRICITY PRICE TREND BY PLAN LENGTH

Overall ~|

10.8

10.5

10.3

10

2

§9.8

9.5

9.3
9

8.8
TEZSEEZPQZP8 3
g%;ggsoumggig
2228223882882 ¢
PNl - N T T

NEW YORK ELECTRICITY PRICE TREND BY UTILITY
Central Hudson +|

NEW YORK ELECTRICITY PRICING TRENDS: RENEWABLE VS.
NON-RENEWABLE ENERGY

10.5 13
10.3 125
10 12
9.8 1.5
1]
> E1o1z15
9.3 & 10.
9 10
9.5
:'g 9 :0'%—%_0
' 8.5
8.3 s s85S5EZ28QFFS ¢
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PN N S O T m 100% Green Price m 0% Green Price

LEAVE A COMMENT

Choose Energy

Choose Energy

@ February 2 at 7:23pm
We make shopping for energy
fast and easy. And hiring should
be too. Don't believe us? Apply
for one of our open positions!
We're looking for 4 engineers and
a UX designer. If those don't fit
the bill, help us spread the word
and stay tuned, we have more

opportunities on the way.
#SFJobs

4,839 people like Choose Energy.

COMPARE RATES

RESIDENTIAL j

Continue




In-store product placement data analytics solution

(Empower retailer. Get competition data. Engage consumer)

\

|. Consumer send data/picture about product

placement (price, Geo)

—p 2. Data analysed in BellaDati in

realtime

@BeIIaDati Dashboards Reports Data sets Q‘ e =Q D
’

82 Sample dashboard - SalesForce

3. Consumer receives digital coupon
for particular store

@ Competition product placement data
M Your product pricing,placement

M Consumer involved with the brand

M Consumer is CPGs field salesforce

M CPG helps RETAILER to sell more




New Digital Consumer data analytics solution

(Join social media + Gall centre + E-mail data)

/ T~ 2. USE/CREATE ANY CONSUMER KPI. NO CODING.
|. CPG INTERACTIONWITH CONSUMER

M Response rate and time

Social Call . @ Key influencers identification
media centre : @ Amount of consumer interactions
M Key influencer identification

@ Consumer activity

3. REALTIME ACTIONABLE INSIGHTS FOR MARKETING & SALES

— -
\Y‘ BellaDati Dashboards Reports Datasets Users Domains Settings Q |
Buzz Tracked Top Influential Channel Top Influential Country X
3,785  MICROBLOG NZ -
4
Daily Buzz Tracked O &V [ oA Top 5 Channel Type Buzz Tracked O B YRE I
¢h Channel Type = and by Days From Aug 3, 2013 to Aug 20, 2013 ¥ Channel Type contains BLOG, MICROBLOG, SOCIAL|_NETWORKING|_SITE #h Channel Type = and by Hours From 00:00 to 23:59
Buzz Tracked @ Buzz Tracked ®

CROBLOG W SOCIAL_NETWORKING_SITE

>
§ 6§ FEZEEEEE
s e 88 8 8 6 6 8
- © v ® [ ST B S

o - .-.I II II- III-
8
(2]
| |
& S




BellaDati Market Analysis analytics/portal
service with build-in distribution process

BellaDati

Market Analytics &
Portal branded
service




E-commerce apps - travel hooking sites use case, CTR

analysis & identifies most popular airlines by destination

Booking Process Conversion Y2 % Booking Step Velocity and Conversion
¢h Step Conversion [1. Step Conversion] &

e
=/ Velocity [Minutes] =
Step Conversion [1. Step Conversion] Al ]

Search -> Select 5.53
Select -> Confirm Selection 5.47
Confirm Selection -> Fill in Details 5.28
e Fill in Details -> Choose Payment Mode 5.68
Choose Payment Mode -> Confirm Payment 5.73
Confirm Payment -> Booked 5.44
Salact -> Corderm Booking Step Velocity (Minutes) by Month
Selection ¢h by Months and Step Conversion [1. Step Conversion] @ From 01/2011 to 12/2012

Avg. Velocity [Minutes] =

B Search -> Select M Select -> Confirm Selection M Confirm Selection -> Fill in Details B Fi
M Confirm Payment -> Booked

40
Confirm Selection -> Fill in 35
Details 30 - - . -
@ 25
g 20
=

—
(%)

Fill in Details -> Choose
Payment Mode

[y
o

o |

o

1102/20 .... .
1102/€0 .... .
1102/+0 ....
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1102/80 ...l
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RedBull energy drinks is winning the war in the store with

BellaDati in 12 countries

Sold vs Delivered and Inventories [Last 3 Months] ¥ Y 3 % Sold ped Delivery Y N %
From Q1/2012 to 03/2012 Orill down by: Product =
Delivered, Sold Soid Per Delivery, Defiveries
—Del d —Sol -~ —=Delveries
1,250 Delivered d 35 Sold Per Delivery Delveri 275
i 250
225
1,000 25
200
20
750 175
15
150
1
10 125
500
S 100
0 . . - 75
250 ¥ E § § § § S 9
Q . 2 3 o =] =]
- @ @ © o o ¥ g
g g § w w w :‘_" ;
~ a a g g - g g
& & » 3 ~ R
0 a a ~ & g
01/2012 02/2012 03/2012 a a
Product Deliveries by Sales Region and Classification ®Y N % Product Deliveries by Sales Region ¥ Y ¥ %
] T A
BT Delivered
P (-/\ TR
4 b
@ Delivered (= >
2012 @ ¢
= } -~
Sales_Region  Classification January [ Febnuary = March [ A L
07 Nord [ o— 110 + i ---
234 % 111 {‘-
08Nord .U 295 + 73|+ e
107 + 35+ s
c | 67
09 west  IENLNNNNN 188 + e
+ + 65 .
10 West 8+ o NG
(dlank) + 36 k7] % e
e~ [




Product placement and Supply chain data advanced

analytics. Mastered by Marketing and Sales

|.  Prior to BellaDati deployment

I SAP BO and DWH as Bl tool

@ Creation of new report took 3 months
@I Marketing/Sales dependant on IT dpt.
M Exported Excel reports lost in e-mail
T High cost for field salesforce reporting

2.  After BellaDati deployment

A First insights after | week

I Realtime analytics/reporting

™ Analysis created in hours

T Used directly by marketing and sales

I Realtime reports shared on-line

HField salesforce is using Mobile Bl

@ Private data analytics cloud saves costs

ISolution deployed in 2 days

@ Ad-hoc connection to SAP, Marketing
automation,Social media etc.




Few samples of reports/KPls analysed by RedBull

Beverage product placement gl Contracted Outlets & Coolers j Field Sales Performance

o~ -
\V‘ BellaDati Dashboards Reports Datasets Users Domains Settings Q ‘
- I 07 Nord
15
'®) 08 Nord 39 85
,s 5 09 West ' 79 & 45 3
12.
10 West 4 100 ¥ 54 4 89 ¥
(blank) 5
10 (=) (8] 0
g 8 8 2 &8 & § 8 8 &5 E B
S S S S S S S S S S S S
— — = — (= — — — — = = —
N N N N N N N N N N N N
New Customers and Coolers by Sales Region Outlet Type and o4V 2 % New Customers and Coolers [Last Year] Y2 X
Channel ¢h by Months From 01/2012 to 12/2012 Y Client_Status contains Client Closed
= Average Discount, Closed Customers
(= New Customers = New Coolers =
Qutlet_Type B Average Discount
C-Store Restaurant 27.5 9
Discount : 1% 5 8
25
Drugstore
Entertainment & Fun t 209 4 859 ' 7
Event 22.5
6
GAM Retail + 306 * 2,613 / ‘
Kiosk 20 - 5
Petrol Station * 9% 4 465 ‘
17.5 4
QSR /Fast Food ) 6 4 43 B
Rail / Air / Sea 15
Retail without Discount SM <6 Cashpoints t 706 4 19,885 2
Retail without Discount VM >6 Cashpoints 12.5 1
Snack bar/Ice corner ! ) 102 4 414
- - m— - - 10N . n




E-commerce Use Case - Gar Rental company in China
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Banking, securities, insurance companies



(D) NI

FORESEA LIFE INSURANCE

\77 BellaDati

Dashboards Reports Datasets Users Q‘

Y L|fe Insurance Analysis

Business, Health, Life, Accidents insurance

#Edt Jrshare [ Export _ _
Overall o v 2
From 01/2014 to 09/2014
RENEWAL PREM SURRENDER PREM WRITTEN SCALE PREM WITHDRAW PREM Withdraw Rate

358 15,157 573,586 72,233 2.64%

Renewal Prem by Bank GV 2 % Surrender Prem vs. Surrender Rate
¢h BANK ORG NAME @ From 01/2014 to 09/2014 ¢h by Days From 01/2014 to 09/2014
RENEWAL PREM = SURRENDER PREM, Surrender Rate
UoB 1,500 B SURRENDER PREM M Surrender Rate
1,250
1,000
750
(blank) 500
C 250
R uhlnitls
555585 dggdddsssSEE 8
ING ERNNSBNYE LRl R EES
BNP 2288828882882 888
PEREEREAAAEEEAsEREAREAER

Sales Channel Analysis
¢h SALES CHANNEL NAME = From 01/2014 to 09/2014
WITHDRAW PREM &, SURRENDER PREM @&

e
-
6
»

Surrender Prem by Org
ch LV4 ORGAN NAME = From 01/2014 to 09/2014

SURRENDER PREM =

EWITHDRAW PREM M SURRENDER PREM

80,000

70,000
60,000
50,000

Surrender Rate

11.18

%

o
-4
5

| —
PTOZ ‘ST Uni

v102 ‘£ Ao
¥10Z ‘€ ung
¥10Z ‘g ung
$10Z ‘21 ung

25%
22.5%
20%
17.5%
15%
12.5%
10%
7.5%

v
x

2.5%

)
x

Variables and filters

Start 10 ~| 2014
End 10 ~| 2014
r‘f;gg‘;‘" not set

ch SALES

CHANNEL not set

NAME



“i@ HI#EANTF  Business, Health, Life, Accidents insurance

N
&  FORESEALIFE INSURANCE

Solution Includes

® Multi-dimensional analysis, by organisation, product, sales channel, charge mode
® Collections per insurance product by year/month/day

® Policy analytics according start/end periods

® Withdrawal and surrender ratio by multiple tiers of organisation

® over |00 different reports using analytics formulas, drill downs, filters, KPls

® Business users access, share,modify reports directly



F) Policies Qverview

# Dashboards Reports Datasets Users Q ISea'm... Ca] « = 0 o v
& % Policies BYER K Amounts $ Y2 K Death Claims A Attachments
Add attachment
m f Polici )
Number of Policies Average Premium Amount Comments
6,601 % 24,594
l n d 'a Fl I'St In Force Rate Average Amount Deposited Average Sum Claimed
LIFE INSURANCE
50.57 % % 25,396 % 167,500
:
. India First
We have got policies peak here.Why?
Policies by Application Date BYEZ % Policies by Type Lo 2 a4
&h by Weeks ¢h PRODUCT NAME = | India First
Number of Policies, Average Premium Amount [T] Number of Policies = top left
B Number of Policies M Average Premium Amount
2,000 70,000 ﬂ India First
/? average sum
1,750 60,000
=3
1,500 =
13 /2013 (Number of Policies) 50,000 Rrtiney
1,250 Single PraRIMMARRFESMeure Sa. We need to find ways to reduce this!
1,000 1,858 40,000 _
o Annual IndiaFirst Simple Be...
750 Custom drilldown Annual IndiaFirst Money Bal... . India First
30,000 This is an overview of life insurance
500 o AGENT ID ;] data.
\O/ 20,000 Half Yearly IndiaFirst Simp...
250 Set drilldown >8>O\O___O :
0 10,000 Annual IndiaFirst Smart Sav
9/2013 10 / 2013 11 /2013 5/2013 16/ 2013 17/ 2013 18 /2013
Add g Annual IndiaFirst Young Ind.
Policies by Assured Year of Birtt Y2 pmua! TFL MomevBack Health
nnua oneyBack Health...
sh by Years India First: We have got policies ¥ —
peak here.Why? unt [7]
B Number of Policies M Average Premium Amount
225 175,000
200 150,000
175
150 125,000
125 100,000
100 75,000
;5) Y, 50,000
Qcoo
25 o %O/Qo'oooo% 500%0%, ooﬂodo%o‘o 25,000
0.—‘ - b b b e B — — — — [ — — — — — — N N N N 0
£ 2 8 8 &8 8 B B § 8§ ¢ ¢§ 8 &8 8 8 8 8 8 8 8 =
[+2} o N wv @ (= - ~ o w [+ o N wv @ [ = S ~ o w (2} N
Policy Detailed Overview
(4] Annual

(2 Number of Policies 2

05/2013
75,000
99,000
39,211 -32.13%
110,500 +9.97%
49,140 -30.84%

PRODUCT NAME CURRENT STATUS 05/2013
IndiaFirst High Life Plan In Force

Policy Discontinuance

]

IndiaFirst Money Balance plan

=

In Force

(]

Policy Discontinuance
IndiaFirst Secure Save Plan

3 1adiairet Conard Cauva Dian

]

In Force

S R
> & H @

3]

1In EArre

Average Premium Amount Average Sum Assured [2]

05/2013

[ Number of Policies

05/2013
562,500
990,000
507,333 1
1,234,000
460,900

24 NON




Education - Libraries, Universities, High-schools



Fast insights on 7 libraries data system

NUS Library Singapore

Discovery
Service

Social

Library Portal media

ScholarBank Ordering &

Cataloguing Receiving

@NUS

8,849,304 «1060% 40,969 «2an 446 «119%
Reverue (Mot ) Detvery Aot (Moe)

ot Amenmt . hemme 1 T oy
bl ¥¥ 5 SVIP S

BellaDati




Dashboards Reports Datasets Users ’Sean:h a] # 2= @ L~

®) One Time Purchase Process

# Edit R¢Share [ Export

Overall turnaround D BT K Overall turnaround within 45 days % o @& ve % , Variablesand filters
From Aug 1, 2013 to Mar 31, 2014 From Aug 1, 2013 to Mar 31, 2014
StartDate 8/1/2013 [
Avg. Overall Turnaround Overall Turnaround within 45 days % —el 3/31/2014 [
27 Days 87% =
Order Turnaround D Y X Request Turnaround QD B Y2 X
From Aug 1, 2013 to Mar 31, 2014 From Aug 1, 2013 to Mar 31, 2014

Avg. Order Turnaround Order Tumaround within 45 days % Avg. Request turnaround

Request tumaround within 1 day %

26 Days 90% 1 Days

91%

Overall turnaround KPI: 80% within 45 days (From Request to Catalogue Date) ARG
sh by Months From Aug 1, 2013 to Mar 31, 2014
% Within 45 days, Target

W % Within 45 d W Target
100 % i 9

90 %
80 %
70 %
60 %
50 %
40 %
30 %
20 %
10 %

0 %
08/2013 09/2013 10/2013 11/2013 12/2013 01/2014 02/2014 03/2014

Overall turnaround KPI: 80% within 45 days (From Request to Catalogue Date) QO Y2 X

e [ 2013 2014 |



2012 ANNUAL DISTRICT PROFILE

Y

District Schools Enroliment [students] Absolute Rating Dropout Rate [%] Retention Rate [%]

26 4 +589.1% 68,910 students Average +16.47% 5.8 % cres 2.2 9%

#) Education - ANNUAL DISTRICT REPORT CARD

DEFINITIONS OF SCHOOL RATING TERMS RATINGS OVER 5-YEAR PERIOD

Yea ABSOLUTE RATING GROWTH RATING
r
Excellent - School performance substantially exceeds the standards for progress toward the 2020 SC Performance Vision 2
Good - School performance exceeds the standards for progress toward the 2020 SC Performance Vision 201 Average
Average - School performance meets the standards for progress toward the 2020 SC Performance Vision 2011 Good
Below Average - School is in jeopardy of not meeting the standards for progress toward the 2020 SC Performance Vision
At-Risk - School performance fails to meet the standards for progress toward the 2020 SC Performance Vision 2010 Average
2009 Good
2008 Average
#) Education - ANNUAL DISTRICT REPORT CARD #) Education - ANNUAL DISTRICT REPORT CARD
6-YEAR PERIOD ANNUAL DISTRICT DROPOUT RATE 6-YEAR PERIOD ANNUAL DISTRICT DROPOUT RATE
ch by Years From 2007 to 2014 ¢h by Years From 2007 to 2012
Districts with Students Like Ours Dropout Rate [%], Dropout Rate [%], Benchmark Dropout Rate [%], Student/Teacher Ratio
oF B Districts with Students Like Ours Dropout Rate M Dropout Rate ™ Benchmark 7% M Dropout Rate M Student/Teacher Ratio 2,08
o
0.06 6o \ 6.9
o 6.8¢
0.05 5% 6.7¢
¢
0.04 4% -
6.5¢
0.03 3% 6.4¢
0.02 2%
0.01 1%
@
0 0% 6.1C
2007 2008 2009 2010 2011 2012 2007 2008 2009 2010 2011 2012
#) Education - ANNUAL DISTRICT REPORT CARD #) Education - ANNUAL DISTRICT REPORT CARD

2012 ANNUAL SCHOOL PROFILE




Logistics, shipping...



Logistics use case with major Africa Logistics company

Bol]oré\

AFRICA LOGISTICS

@ Operational focused data analytics

™ Truck delays depending on road, day etc.
@ Weight of load transported

™ Dispatch and load times

@ Consolidated pick-up and delivery

™ Paid & non-paid roads

@ Overloaded trucks monitoring

@ Overall financial statistics

@ Operational capacity planning

@ Data source Oracle DB, Excel




Logistics use case with major Africa Logistics operator

a—, -
\V‘BeIIaDatl Dashboards Reports Datasets Users Domains Settings Search... (a # = @O O~

) Dalivery Duration and Delays

More...
Overview Y2 % No. of delay and avg. delay by days 2 BYE2 K
Date 20 / 2014 ¢h by Days
Delay Rate [%], Avg .Delay
Delay Rate [%] Avg. Delay [mins] | |“|
0/ 1 8 8 1 | - I I | ! Qelay Rate
36.4 % .8 mins ; =g e
Delays By Location D Y2 X Delay by
¢h Haulier @
[ Delay Delay =
Mplka
+
- 1)
Lichinga
Rainbow
(- (36.32217347796419/1,520.460946676641)
LD N Blantyre 1,520.460946676641
Tete
’ . i Mshonaland B Kasembo
% & - KASEMBO
Hwange I Rainbow
Matabeietand PR A SabOt. Kasembo
it Zalawi i (716.2126448379618/1,520.460946676641)
Delay by Haulier DY 2K No. of delay and avg. delay by Day of Week V2%

¢h Day of Week

Delay Rate [%], Avg. Delay



Logistics POC for SingPost (last mile time optimisation
analytics)

@ BellaDati  Dashboards Reports Datasets Users Q’

» Variables and filters
Key Performance Metrics Y2 %

benchmark 2000

today 3/20/2013
Revenue (Month) [$] Delivery Amount (Month) Delivery Amount (Today) Average Daily Delivery Amount No. of Speedposts

+1062% 8,849,304 2429 40,969 +11.5% 446 455.2 52 £

Delivery Amount vs. Revenue (Last Two Months) < 2 ¢
¢h by Weeks From 6/ 2013 to 13 / 2013
Delivery Amount , Revenue [$]

Delivery Amount by Location DY 2%

Delivery Amount

JAO TN R 1 et

M Delivery Amount B Revenue

110,000 4,000
100,000 3,500
90,000 3,000

80,000
2,500

70,000
2,000

60,000
1,500

50,000
1,000

40,000

30,000 500

20,000

2] ~ [v-] [Te] - — — -
-~ -~ -~ -~ o Ll N w
N N N N -~ -~ -~ -~

N N N N
e e = e S S S S



Beyond standard logistics data. Last mile delivery

optimalization using BellaDati BIG DATA processing

e BIG DATA

B SOURCES

= [elematics and traffic
Information services

= RFID tags attached to
delivery items

= | ocation data of
recipients

m Sensors attached to
delivery vehicles

= Data from order
management and
shipment tracking

= Position and status of

delivery crowd members

BIG DATA
Q TECHNIQUES
s Complex Event
Processing

s Geo-Correlation

s Combinatorial
Optimization

BIG DATA

|I|| USAGE

= Realtime Sequencing
and driving directions
for delivery staff

= Scheduling of
assignments for
crowd-based pick up/
delivery

= Realtime prediction
of ETA (estimated time
of arrival)



Have a big fleet but act as a small ship. Be agile. Create

any report without coding. Generate new profits.

Operational Customer |

NEW CUSTOMER BASE
™ Customer loyalty analytics
@ Consolidate pick-up and delivery @ 'u‘uj m ﬁ =
@ Short and min-term capacity planning financial ~ Public ~ Market ~ SME  Retai

i I . . Industry  Authorities  Research
™ Service improvement & product innovation noustry  Autnories - Rlesear

@ Longterm demand forecast for transport The aggregation of shipment records
™ Financial demand & supply chain analytics comprising origin, destination,

& Supply chain disruption analytics type of goods, quantity is an extensive
source of valuable market intelligence




BellaDati Gonnects to any type of data - Store
sensors, POS,RFID, data...Analytics can be created
and change very fast. Without coding.



pHILIpS Dashboards Reports Datasets Users Domains Settings QlSearch... Cal « o ’v

® PHILIPS Building Analytics
9 Analyt =3

More...
. T K Key Indicators # Y2 K Temperature Y2
Max KW used # Lights Overrides Average Outside Temp Average Inside Temp
H (o] O
72.8 KW 91 times 70.9 °F 75 °F
Light Types Lo GNCab Lights #4772 % Temperature vs HVAC/Fan LGN g
¢h Datasource property name = ¢h by Hours ¢k by Hours and Datasource name =
Number of Sources & Overrides, Exterior lights, Customer Lights, Employee Lights, Sec Lights HVAC/Fan on &, Outside Temperature &, Inside Temperature =
M Overrides M Exterior lights ™ Customer Lights B Employee Lights BHVAC ®Fan MBOSA_Temp (Outside Temperature) M Avg_Space (Inside Temperature)
M Sec Lights 1,500 80
800 25
Sec Lights 700 222‘: 1,250 775
600
Exterior Lights 17.5 1,000 .
500 15
400 12.5 =0
72.5
300 10 500
Customer 7.5
Lights 200 5 250 70
100 2.5 I
Employee 0 0 0 — — 67.5
lohts SSSSRPRSBBEENEEREIEEEENE 82 8§88 9885 R38R ENS
E888888888883833888888888 88888888888 8888888888888
Average Outside Temperature by State <2 QN g Average Inside Temperature by State Y2 R
Outside Temperature [°F) Inside Temperature [°F]

57.4 °F-60.7 °F / P ‘ 71.6 °F-72.4 °F
60.7 °F-64.1 °F _cons” : 72.4 °F-73.2°F
64.1 °F-67.4 °F ot 73.2 °F-74.1 °F
67.4 °F-70.7 °F 74.1 °F-74.9 °F
70.7 °F-74 °F 74.9 °F-75.7 °F
74 °F=77.4 °F 75.7 °F-76.5 °F




((?)) MyTelco Dashboards Reports Datasets Users Domains Settings Q|

\J -
#d TELCO - Roamers Voice Events

| 2+ share |
More...

Voice Events Overview

Voice 2G Voice 3G

11,970 @ L1/

&h by Days and Type = From Nov 30, 2013 to Dec 1, 2013 &h by Hours and Type @ From Nov 30, 2013 to Dec 1, 2013
Voice @ Voice @
H2G M3G M4G N2G E3G M4G
125,000 12,500
O—
100,000 10,000
75,000 —O 7,500
5,000
50,000
2,500
25,000
8 o) 0 o o o o o o o o o o [ - - - - [ [ - [ [ = N N N N
0 O S E R 8 2 2 @ §S 8 28 2 88N L > 02 Y ® v 3 =N
Nov 30, 2013 Dec 1, 2013 8 8 8 8 8 8 8 8 8 8 8 8 8 8 8 8 8 8 8 8

Stadium (CEL)

‘v | A
Pacific Mansions| | Aspen

Oleanas
Residence
e
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View- |




There Is more use cases and success stories at



Name Surname

HQ - Chicago - Singapore - Prague
your.e-mail@belladati.com
(+1) (415) 729 3372 (+65) 6274-1260 (+420)702 023 558



